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Agenda
1     Reviewing Deliver Campaign Essentials

2    Creating Slate Data Points

3    Elevating your Communications



IN THIS SECTION…

+ Ideal Campaigns

+ Do Your Research

+ Communication Plans

Reviewing Deliver 
Campaign Essentials
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Section Transition Slide based on the Agenda



● Senior Search
● Underclassmen Search
● Application Generation
● Application Completion
● Yield
● Anti-Melt

Standard Admissions
Campaigns (undergraduate & graduate) ● Admissions

○ Parent + Family
○ Guidance Counselors

● Student Success
○ Registration & Advising
○ Melt Prevention
○ New Student Welcome

● Advancement
○ Day of Giving
○ Capital Campaigns
○ Alumni Association 

Updates

Specialized Campaigns

Slide for sharing list / bulleted text



Do your research



● Behavior (campaign data)
● Type of institution
● Brand + voice
● Available content

What to consider…

Slide for sharing list / bulleted text



Basic Communication Plan
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Enhanced Communication Plan
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IN THIS SECTION…

+ Key Data Points

+ Data Collection

+ Lead Scoring

Creating Slate 
Data Points

Section Transition Slide based on the Agenda
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● Student Type 
● Person Status
● Academic Interest
● Proximity to campus 
● Region 
● Expected Entry Term
● Name Buy Market + Ability Level
● Citizenship 
● Psychographics 

Key Data Points 

Slide for sharing list / bulleted text



● Surveying Students
● Improving mapping from data imports

Data Collection

Slide for sharing list / bulleted text



● Score students based on what you know about them and based on their 
level of engagement

● Demographic data points
○ Proximity to campus
○ Feeder schools
○ Legacy student

● Engagement data points
○ Clicked on emails
○ Visited campus
○ Submitted materials
○ Completed a form
○ Pinged on the website

Scoring Students

Slide for sharing list / bulleted text



IN THIS SECTION…

+ Personalizing your communications

+ Following-up with engaged students

+ Continuing beyond enrollment

Elevating Your 
Communications
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Personalizing your communications
With Slate’s tools

Text Moment-style slide



Liquid Markup
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● Email body
● Subject lines, pre-header, sender
● Buttons



Liquid Markup
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● Merge fields
○ Translation codes

● Existence exports



Content Blocks
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● Email Content



Content Blocks
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● Header images



Slate Print
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● Merge fields
● Translation codes



Slate Print
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● Personalized QR Codes



Following Up
With engaged students
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Follow-Up Engagement Emails
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Print Mailing Lists
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Capitalizing on Event Communications

Image / Chart-style slide

● Event communications = high engagement
○ Confirmation emails
○ Reminder emails
○ Thank you emails
○ “Sorry we missed you” emails

● Add more content than the standard event message
○ Utilize your darts for personalization
○ Remind students of upcoming items that are pertinent to them:

■ Is their app still incomplete?
■ Are you still waiting on their intent to enroll?
■ Do you want them to talk to their counselor?



Continuing personalization
Beyond enrollment
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Student Success and Advancement
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● Personalization should not stop once the student enrolls
● Use key data points and tools in your Student Success and Advancement 

instances to segment by:
○ Student Success

■ Amount of credits earned
■ New students vs upperclassmen
■ Academic standing
■ Major/program

○ Advancement
■ Giving history
■ Volunteer Engagement
■ Age/Years since graduation
■ Association/Relevance to the alum



Resources Slide

Thank you to our partners!
Transylvania University

Trinity Christian College

York College of Pennsylvania

Wayne State University
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