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Growth Through Belonging
How to deliver experiences that make more students feel seen, 
supported, and at home









FAMU I love thee





Life is about belonging. And because of 
that marketing is about belonging



“‘Fitting in’ often means shaving off your unique edges, hiding 
and masking what defines you, discarding any behaviors or 
appearances or images that prompt others to question you or 
push away from you. ‘Belonging’ is about finding that place 
where you finally let out a deep breath you had no idea 
you were holding and feeling with great certainty that the 
people around you understand you.”

Chris Brogan,  Author, “The Freaks Shall Inherit the Earth”



Everyone deserves to have a place where 
they belong





“A true fan is defined as a fan that will buy anything 
you produce. These diehard fans will drive 200 
miles to see you sing; they will buy the hardback 
and paperback and audible versions of your book; 
they will purchase your next figurine sight unseen; 
they will pay for the “best-of” DVD version of your 
free YouTube channel; they will come to your chef’s 
table once a month.” - Kevin Kelly



Investment



Enrollment



Alumni success



Alumni who are 
emotionally attached 
to their school are 
twice as likely to be 
thriving in all 
elements of well-
being and twice as 
likely to be engaged 
with their jobs.

Source: The Gallop-Purdue Index 2014 



“XXX Is the perfect school for people like me”



Hallmarks of 
belonging

• Being “seen”


• A commitment to including me


• Authenticity and shared values


• Other ‘people like me’ makes it easy to be me


• Support in becoming the best version of me 
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Being “seen”



A commitment 
to including me



Authenticity & 
shared values



Other ‘people like 
me’ makes it easy 
to be me



Support in 
becoming the 
best version of 
me



Belonging is even more important for 
people with identities that are from 
underrepresented and underserved 
communities



You belong here



I belong here



Inclusive marketing is all about 
acknowledging the many ways in which 
consumers/students are different, 
intentionally choosing who your brand will 
serve, and then authentically incorporating 
those consumers/students throughout all 
phases of the marketing mix.
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Gender

Race

Ethnicity

Language

Age

Height

Geographic location

Religion

Sexual orientation

Parental status

Weight

Socioeconomic status

Physical disability

Dietary restrictions

Writing hand

Neurodivergence

Marital status

Education level

Common dimensions of diversity among the students you serve
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Representation 
Matters



Customer intimacy



Customer experience



Exclusion 

Raise Your 
Hand If 
You’re 

Different


You’ve 
Got 

Options
You’re 
Normal

Exclusively 
For You

My Inclusive Marketing Spectrum
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Raise Your 
Hand If 
You’re 

Different




You’ve 
Got 

Options



You’re 
Normal



Exclusively 
For You



Pre-Enrollment Student Alumni

Executing belonging through the entire student journey



Pre-Enrollment



Pre-Enrollment

Student



Pre-EnrollmentAlumni



Life is about belonging
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XXX I love thee



Thank you
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